 ELEV
Pl

Khello empowers brands and users to
engage and interact in the fast emerging
gametech startup space. Providing
unparalleled ad spend visibility to brands
and the opportunity to win cash prizes
and vouchers to users, Khello is
revolutionising the digital advertising and

game tech space.
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Quiz -
day Quiz
~ das
4‘51&200,000 B 0000
Gaming is on the rise Even e-commerce and food portal user are increasing playing on this > D 7 F S| I
e P v

apps and Khello is poised to revolutionize the digital advertising and game tech space by
empowering brands and users to engage and interact in the fast emerging game tech startup
space. As the destination of choice for Pakistani users, Khello aspires to be the go-to platform

for those who want to have fun, challenge themselves, and be rewarded for their efforts and

accomplishments.

TOP 5 GAMES TO PLAY ON
Win with DARAZ FIRST GAMES

OLPERS

& panda (RN

I/T
.s
Rewards Everyday v

Play & Win 7 Breakfast Crush
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Waste of time @

Highlighting the issue of people
wasting excessive amounts of time
on their mobile devices with
unproductive activities

Lack Of Transparency Q

Brands are in the dark when it comes
to understanding their ad spend on
mobile platforms.

®
What They Gain ,@i
=
User realize that's apps and

platforms make money from the time
users spent on the app but what
they gain out of it

| | +.
Measuring Effectiveness ++

Brands struggle to quantify the
impact of their mobile advertising
campaigns.

Boredom Busters

Describing the lack of engaging and
rewarding mobile activities for
Pakistani users.

Disconnected Audience

Brands find it hard to connect and
engage with their target audience in a
meaningful way on mobile platforms
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Fun & Purpose S =

Emphasizing the need for a platform
that offers a balance of entertainment
and purpose.

sy

AD
Ad Spend Visibility [,.—C

Ad Spend Visibility: Khello revolutionizes
mobile advertising by offering brands
unparalleled ad spend visibility, enabling
them to track the effectiveness of their
campaigns and optimize for maximum
impact.

Time Well Spent @

Cash prizes and brand gifts users win
by participating in Khello games and
competitions.

Brand Pages =

Khello unique brand pages empower brands
to connect with their target audience in a
more meaningful and interactive way,
through branded in-game content, sponsored
seasons, competitions, and tournaments.

+ ¥ 4+
Prize Frenzy N8
Highlighting the cash prizes and
brand gifts that users can win by
participating in Khello games and
competitions.
Cash Prize & Voucher i

Khello innovative platform offers
brands the opportunity to win cash
prizes and vouchers for users,
unlocking new potential for mobile
advertising.
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HOW ]

+ Khello offers 4 cash prize quizzes of 10000,
15000, 25000 and 50000.

¢ Multiple brands Khello offers a variety of games
and competitions to challenge and reward you.

+ Unique Feature: Customizable brand pages for
each brand that allows for unparalleled ad spend
visibility.

% engaging gaming experience, with cash prizes,
vouchers, brand gifts and offer.

+ Khello offers an in-app currency system for easy
winnings management and purchases.

X3

*

leaderboards, providing a competitive and social
aspect to the gaming experience.
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342,000+ Total #
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of App Downloads Brand Engagement

Revenue USD 193,000

Direct relationship with
1000+ brands

Mobile wallet
FINTECH
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Abdul Samad Khan Walged Ansari
Founder Co-Founder
Over 11 years of extensive experience in Corporate/Consumer Sales, An experienced art director/head of design in the advertising industry, with
Online/Offline Sales across industries B2B portal, B2C portal. Expert channel over 20 years of experience, worked on numerous campaigns, launched and
developer and sales strategist. Ex-Team Member of Pakistan’s first fintech, relaunched many local and international brands across various advertising
Finja (Pvt) Ltd. chief strategy officer of OK Click n Collect. mediums.

D adcom (¢.9) QK
~ — y e .
)f-p én,x,.“u)' fOOd Panda nCollect goto.com.pk
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] 12x Growth

26.53
28.39
30.27

17.56
18.94
20.35

10.44
11.03
11.62

7.64
8.21

2.91

MONTH 1 MONTH 2 MONTH 3 MONTH 4 MONTH 5 MONTH 6 MONTH 7 MONTH 8 MONTH 9 MONTH 10 MONTH 11 MONTH 12

| Pre Seed |

| Round |
Month 1 Month 12

Pre Seed Round Funds $600,000
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| 27.81
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MONTH 1 MONTH 2 MONTH 3 MONTH 4 MONTH S5 MONTH 6 MONTH 7 MONTH 8 MONTH 9 MONTH 10 MONTH 11 MONTH 12

| Pre Seed |

| Round |
Month 1 Month 12

Aggressive Marketing Partnerships & Alliances New Game Launch
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;@g Marketing

ﬂﬁﬂ Setup Cost Office

@ Télent

Raising $ 600,000

Pre Seed for 12 months

CosT
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